






RWD Technologies
Mobile learning was the big topic of discussion at the RWD booth. The Baltimore-based provider of 
human and operational performance improvement solutions came into the show this year with mes-
sages highlighting the move from informal learning to social learning, collaborative performance, 
mobile learning, and virtual worlds.

“Our focus is on developing effective learning solutions and finding ways to deliver them,” says 
Nancy Williams, marketing manager for RWD. “We have the capability to design learning on mobile 
devices. We had some demos at the show and a pilot that we did with our salesforce on their mobile 
phones, showing them how to ask our sales enablement officer something and get information 
quickly. We use Yammer and Twitter internally to show how we can gather and disseminate information 
in real time.”

RWD works hard to stay abreast of the latest technologies and how they can be used in learning. 
A research and development group at RWD created all the demos and helped RWD’s salesforce 
understand how social networking plays a key role in learning, and that resonated with attendees.

“We came to the show armed with knowledge about collaborative performance,” Williams says. 
“We needed to show attendees how to make social media work in their environments.”

Blackboard
There was a lot of interest in Blackboard’s products and how they can be used in the mobile environ-
ment, but there were also a lot of people trying to figure out Blackboard’s role in workplace learning 
and performance. 

“Blackboard is still trying to overcome the perception that it is for ‘colleges only’ or K-12,” 
Goldman says. “We are still educating workplace learners on how we fit in the professional  
education space.”

Blackboard launched Blackboard Mobile Learn about six weeks before the show, so it was still 
very new to attendees. The new platform takes interactive teaching and learning to the mobile de-
vice, giving students and teachers instant access to courses and content. It brings the classroom 
experience and learning content to the mobile environment.

“We did a lot of iPad demos, showing attendees how Blackboard is going into the mobile space 
and how that can affect their training initiatives,” Goldman says. “Our offerings in social media 
are a tribute to our CEO. He’s a visionary. Blackboard purchased ‘Simply Clever,’ a group of Stan-
ford students who created this mobile platform for us. Our CEO has had some good gut instincts on 
where learning is going and what will be important to people. He has managed to stay four or five 
steps ahead.”
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The National Conference Center
Designed for conferences, meetings, planning sessions and executive education, The National 
Conference Center (formerly the Xerox Training Center) was purpose-built for training and profes-
sional development. 

The National Conference Center, located on 110 safe, scenic acres, is a distraction-free setting for 
meetings in Lansdowne, Virginia. Approved by the International Association of Conference Centers 
(IACC), The National Conference Center offers productive meetings and convenient accommodations in 
the Washington D.C. area, plus an events venue for business and special events in Loudoun County.

NCC has a Green Team that makes and enforces policies that help to achieve goals to reduce, 
reuse, and recycle. NCC is happy to follow the recommendations of the EPA 14-point Checklist. 
NCC is also Green Seal GS-33 Silver and Virginia Green certified.

“We had a lot of international visitors from Korea, Kuwait, and China. I would say the ratio was 
about 65 percent North America and 35 percent international,” says Alison Farr, business develop-
ment manager for The National Conference Center.

With 265,000 square feet of meeting space, 250 meeting rooms and 917 guest rooms, The 
National Conference Center offers both size and variety. A unique feature of meeting at The National 
Conference Center is individual 'meeting communities,' where conference rooms and guest lodging 
are grouped in self-contained wings, giving your group all the advantages of this powerful conference 
facility, plus the convenience of an intimate environment.

“According to my colleague, traffic at our booth was noticeably lower this year; however, we spent 
time talking with other exhibitor potential customers, and the exposure remains significant, even in a 
soft economy,” Farr adds.

Element K
The products that drew interest at the Element K booth included Learning Content, Cognitive Arts 
(custom content development services), KnowledgeHub (on-demand learning management system), 
and Print Courseware. Attendees were also curious about Element K’s blended learning offerings.

“We emphasized our new real-world blended learning subscriptions, as well as the social learning 
collaboration tools of our LMS, KnowledgeHub,” says Dave Snider, senior director of marketing at 
Element K.

KnowledgeHub is a fully hosted application that provides the same customization, configuration, 
and integration capabilities as the more traditional learning management systems. KnowledgeHub 
provides a comprehensive set of features to deliver training of all types, including formal and informal 
learning, live events either in person or via the web, web-based courses, hands-on labs, assessments, 
reference material, and more. 
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“Many smaller organizations were interested in KnowledgeHub, our on-demand LMS, and several 
people were looking for training courses for their own personal career development,” says Snider. 

Although the economy is slowly inching its way toward recovery, many learning and performance 
professionals are still feeling the effects of a tough spending year.

“There was more energy and optimism among buyers than last year, but fewer enterprise-level 
buyers,” adds Snider. “People seemed to be looking for solutions that were both innovative and cost-
cutting. A typical conversation included ‘We haven’t made significant investments in learning and 
development, but we want to …’”

Pfeiffer, an Imprint of John Wiley & Sons
There were quite a few new books on display in the Pfeiffer booth, but books on emotional intelli-
gence and leadership development caught the eye of many attendees.

Emotional Intelligence Skills Assessment (EISA) by Steven Stein and Derek Mann is a hands-on 
workbook that is a companion to the Emotional Intelligence Skills Assessment (EISA) workshop that 
measures your skills in five key areas—perceiving, managing, decision making, achieving, and influ-
encing—that most affect personal performance.

The new leadership challenge training materials and activities books—The Leadership Challenge 
Facilitator’s Guide by Jim Kouzes and Barry Posner, and The Leadership Challenge Values Cards by 
Jim Kouzes, Barry Posner, Jo Bell, and Renee Harness—were big hits among attendees. 

“Traffic was great,” adds Tolu Babalola, marketing manager for Pfeiffer. “There was a big rush 
once the EXPO doors opened and steady streams during lunch and snack breaks.”

Paula Ketter is editor of T+D; pketter@astd.org.

spec


ia
l 

sect


io
n

65



I would like to subscribe to T+D magazine—12 monthly issues 
that keep me at the forefront of workplace learning and performance.

	 r Individual rate $150 ($216 outside the U.S.)
	 r Institutional rate $300 ($366 outside the U.S.)YES!

Order Information
Name:________________________________________________________________________

Title:_ ________________________________________ Company:_______________________________

Address:______________________________________ City:____________________________________

State/Province:_________________________________ Zip/Postal Code:__________________________

Country:______________________________________ Email:___________________________________

Phone:_______________________________________ Fax:_____________________________________

Check One:	  $150 (Individual USA)	  $216 (Individual Outside the US)

	  $300 (Institutional USA)	  $366 (Institutional Outside the US)

 VISA	  MasterCard	  Amex	  Discover	  Check (USD)

Card Number:_________________________________ Expiration Date:__________________________

Signature:_____________________________________________________________________________

09
09

38
.6

32
50

TRAINING + DEVELOPMENT

(Payable to T+D)

T+D is published by the American Society for Training and Development (ASTD)

TD0833

Fax this form to 1.205.995.1588 OR Mail to: 
American Society for Training & Development

Subscription Office, P.O. Box 11806 
Birmingham, Alabama 35202-1806, USA

Order online at store.astd.org 
Phone: 1.866.802.7059

Orders processed within three business days.  
If you have questions, please contact td@subscriptionoffice.com

 
Prices valid through 12/31/2010. If you should wish to cancel your subscription for any reason,  

you will receive a refund on all unmailed issues. Your subscription to T+D may be a tax deductible 
business expense. Please allow 6 to 8 weeks to receive your first issue.


